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INTRODUCTION

Why it matters1



SEM is more than SEO & PPC
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Search is changing
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The audience is changing
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What happens in Vegas, stays in Vegas



Unless someone puts it on the internet



CASE: QUEROMEDIA

The Halo Effect2



The stickyness of a shrewd quick win

www.citybank.be



The stickyness of a shrewd quick win(2)

Å many years ago

Å 1 shrewd 
quick win

Å 1 happy 
customer

Å 1 blog post

Å 1 Flickr -account

Å 25 entries in 
Yahoo!

Å Forever a 
ótyposquatterô



How to handle such a situation

ÅAnswer on the same blog

ÅBe polite but firm

ÅOnly respond once

ÅBe honest



CASE: DOMINOõS PIZZA

The Domino Effect3




