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Let's do a little poll




What is it about?

* The internet offers much more content then your own website

* Google finds this content to place in his top rankings

* This is all content which can be optimized

« SEO is not only a technical issue,... it's even more a marketing &

communication issue




Why Is It Important?

 Your single website can not ....
- have all the rankings
- attract all the clicks and visitors
» Close *partnerships* with other content on the internet

e Use other opportunities to attract potential customers




Agenda

 SEO for images

e SEO for blogs

e SEO for video

 SEO for PR & press articles

 SEO for social media
cQ&A




SEO for images




SEO for images

Why?

» Google offers an image search option
 Many Google users use this option to search for images
* Images can be optimized and obtain high rankings in Universal Search




SEO for images

Why?

* Image optimization can give nice results
e Choosing the right keywords will :
* bring the right visitors * support your branding




SEO for images

Potential results

« SEO for images will bring extra visitors
o 33.555 visitors in 12 months (average 2795 / month)




SEO for images

3 tips

1. Perform linkbuilding on images

2. Search engines recognise the images’ structure and layout and will
often understand what its content and meaning

3. Filename, filesize, extension, and a correct alt-tag are very
Important for images to be found through universal (*) and image

search




SEO for blogs




SEOQO for blogs

Why

» Google offers a blog search option

« Content from blogs is important for Google and can easily reach top
positions in the natural rankings

 When people click on a link to a blog, the impact of this type of content
*can* have a much higher impact -compared to a standard company
site




SEOQO for blogs

Potential results

e (Much) more visitors on a blog > on top of the company site

e Creating of an *authority* on the internet, within your field

* Bloggers copying blog-/newsposts, bring in 30 times more visitors
compared to a newsarticle on the newssite

o Higher quality visitors, ...more returning visitors, ... longer
timespend,... clicks to the company site,...raise in interactivity, ...use

of other marketing & communication tactics... (when the blog offers added
value)




SEOQO for blogs

3 tips

1. Do keyword research before writing a blogpost

2. Optimize your blogpost like your webpages
3. Perform linkbuilding on your blogposts




SEO for video’s




SEO for video’s

Why

 Youtube (and other video channels) IS a search engine in itself. E.g.

Youtube has more search queries a day than Yahoo search (25% of all
Google searches // 1.200.000.000 videostreams / day)

» Google search engine will very often show youtube results (and other
video channels) with a link + screenshot

 When people click on link to a video, the impact of this type of content
*can* have a higher impact compared to a standard company site




SEO for video’s

Potential results

* 1 single keyword

e 8 top-10 positions

e 2 own video’s with screenshot
ranking in Google

« Own blog ranking in Google

 Number of video views counts up




SEO for video’s

4 tIpS

1. Create a keyword rich URL > the extension is often put in the search
query

2. A video has meta data to optimize the video > use it & be creative

3. Use a watermark for branding and close the video with a call-to-action
4. Use Tubemogul program for easy distribution to other tube site




SEO for PR & press

articles




SEO for PR & press articles

Why / results

» Google loves new content > press articles are content
* News.Google can pick up optimized press articles

- 64% of the journalists search in Google and Yahoo! for news (could find yours)
- many sites use —trough RSS feeds- google’s press articles (could be yours)

* Newspaper sites and other news sites do rank easily in Google




SEO for PR & press articles

2 TIpS

1. Optimize your press article
content like a webpage (title,
keyword density,...)

2. Use (optimized) press articles

with an image > this e-mailed to a
journalist has a higher chance to
be added in a news paper (and be
found by Google)

* 90% of the journalists find press articles
with images or movies to be more
important, 41% of them say that visuals
gives added value to content




SEOQO for soclal media




SEO for Social Media

Why

* Very often, people use a personal / company name as a keyword
 LinkedIn, Twitter, Slideshare and Facebook rank with little effort

* [t helps your branding campaign

* |t helps building your online network

» Easier to perform reputation management

e [t creates extra communication channels




SEO for Social Media

Potential results

e Supporting your other Google rankings
e Supporting your reputation management
e Supporting your social media strategy




SEO for Social Media

3 tips

1. Focus, slideshare, LinkedIn, Twitter & Facebook for the US & EU

2. Use a short-url with statistics to measure response on links. Or,
create your own short url with statistics

3. Squidoo lenses works very well




100% SEO =

SEO on
your site

Image

Social Media optimization

Optimization

T

N Blog
PR & optimization

Press article

optimization

*

optimization

* Timespend per section depends on your product, brand, company
strategy and vision




Stakeholders

Human Resources Finance

Marketing Director

Press and PR Analyst

Campaigns Content

Product Management Merchandising




About bSeen

e Our Mission:
bSeen transforms websites into complete marketing | nstruments.

Our customers invest in a long term online marketing strategy. We do not build
websites, but we optimize them. We focus on continuously increasing your
website’s return on investment through different online marketing channels.

e Facts & Figures:

- Founded in 1998,

- 22 employees in 2009,

- Ranked 26th in Top 50 biggest web agencies,
- GAP Qualified team.

e Experience (B2B & B2C) in different sectors:

Travel, hotel, industrial, automotive, medical, real estate, interior / design,art, business solutions, government,
cosmetics / beauty, services, E-commerce, financial sector, media, ...




Thank you

Marnik D’Hoore




